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Economic Development

The Buellton Chamber of Commerce has an Economiebpment Committee. This committee is made (

Member Reminders &

Programs Available
I Please see the list below for important Membe
$ % &' ( benefits and reminders. Contact the Chamber
) you have any questions.

-Member to Member Discount Program
-TV Advertising

-Ambassador Program

-Go Paperless (Receive Newsletter electronicall
-Submit an article for the Newsletter
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of 4 Board members who meet and discuss the bsireesls in Buellton, along with the development and I % (" I A
attraction of business in Buellton. If you have @arput, ideas, or concerns that you would likes tommittee o o N "

to discuss, please forward to those concerns t€lianber.kathy@buellton.org 1% % ) ) !

Two members of this committee are also represesietie Economic Development Task Force Committed & ! $ = + "
which falls under the City supervision. -) | $)
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Digital Marketing

By Bobby Ladner

With Social Media and Smart Phone technology at our
fingertips, we're led to believe that if we jump the Social
Media bandwagon and “Just Do It” customers willdireown
our door and they will not be able to get enougbuwfstuff.
The Coupon Gurus tell us that all we need to differ a “90%
Discount” on a product and you will not be abléngmdle all
the business it generates .... Really!?! | won't bie 4o afford
it either. The truth is no matter what media platfoyou
choose, it's more than likely that customers wit be
breaking down your doors 24/7/365.

First of all, we know planned Social Media and ratsing
works! We have clients that are realizing a 12% %66
increase when tracking social media and smart phonpons
with their cash register. One client reported tt$260 sales
within the first hour after a Social Media annoumemt.

Second of all, your website should be treated as g@in
brochure. Let’s go back just a little to the “Gootl Days.”
We had elaborate brochure pieces created, theedraiém
out to our potential customers or clients and datteem back a
week later to explain our features and benefitsraakle the
“Almighty Sale”! Their reply, “Nope never got it! @i, let me
send you another one.” LOL! Some of us did theesaith a
newsletter. We wrote it, drove it over to the pemfgot it back
4 days later, addressed it, stamped it, maileddtssometimes
we had some of them come back! Delete!

Today, staying in touch with your customer is nifedéent. By
utilizing digital communications, you are just ugia different
carrier to deliver your marketing message. Yowdint to have
aBizBrochure, BizCoupon or BizNewslettamilable to be
posted and accessible 24/7/365 in order for yaetal it out in
an instant. This digital piece should link custosneack to
your website, offer a special, invite them to arrgyor link to
an article from a publication that supports yowduct/service.
Your most important contacts (subscribers) areghuaso are
currently doing business with you. They have enjoyeur
product/service, your price point and a personpkernce
with your business. Today, Social Media platformesavery
effective way to keep in touch with your valuedtoumsers and
share with them (and hopefully their friends), wiat will
offer them in the future. After meeting a new predpand with
their permission, you add them to your subscrilsér Another
way to build your subscriber (database) would be by
networking one person at a time at the Chamber idize by
volunteering in the community. Both will give yoloet
opportunity to build your list and now you take awship of
your marketing future.

Enjoy! It's just like the “Good Old Days” ... onlptlay its
digital!

Bobby and Trish Ladner are the owners of the
PRmarketingroup in Buellton, California. They artb
Certified Social Media Experts and if you have gogstions

phone them at 805.403.4400.

BizBrochure, BizCoupon and BizNewsletter are traais of
PRmarketingroup.

June 18" — Santa Ynez Valley Humane Society
July 20" — Santa Ynez Valley Marriott

August 17" —Buellton Self Storage

September 21 — Buellton Rec. Center

October 19" — Rabobank, Buellton

November 18" — Classic Party Rentals

December -Holiday Installation Luncheon, Date
TBA

July 4" Parade in Solvar%%

Join us on Julyas we head over to Solvang for the

Independence Day Parade. The Buellton Chamber and
Visitors Bureau along with the City of Buellton weme
you to come along for the ride and “Celebrate Comityu

Spirit” , this year’s theme.
Contact the Chamber for more information.
688-7829
Line- up is at 10am at the Mission Santa Ines.

Chamber Boardmeetings are the
1% Thursday of the Month at 2:00p.m.

City Council meetings are the
2" & 4™ Thursday at 6:00p.m.

Planning Commissiormeetings are the
15'& 3" Thursday at 6:00p.m.

Parks and Recreation Commissianeetings are
the 4" Monday of the month at 6:00p.m.

Buellton Rotarymeets every
Thursday at 12:15, at the Marriott

1% Monday at 7:00p.m.
Pea Soup Andersen’s, upstairs in the HistoricalrRoo

Buellton School BoardMeetings are
the 2 Wednesday in the Jonata Library

Farmer’'s Market every Wednesday
in Solvang 2:30p.m. - 6:30p.m.

Buellton Senior Center Dinners
Guest Chef the™Tuesday of the month,
6:00p.m. Reservations required: 688-4571.

Chumash Toastmasters Club
Meets every Thursday at 11:30a.m. in the
Chumash Employee Resource Center
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June 9"
Solvang Mixer at the Solvang Library, 5-7pm

June 10"
Lafond Winery Vineyards, Friday Sun Down

Wine & Cheese Tasting $10.00 tasting fee (freevioe club members

and industry) 5-7pm. Every Friday beginning Jugg. 1

June 12"
SB County Outdoor Festival at River View Park ineBion
10am-2pm. 260-8233

June 18"
Buellton Mixer at SYV Humane Society
5-7pm. Bring a Bath Towel for an extra Raffle Tetk

June 19"
Happy Father’s Day!

June 27
First Day of Summer!

June 24-268'
Rotary Central Coaster Car Event
See enclosed flyer for more information

June 30"
Social Media Seminar 10am-11:30am at the SYV Métrrio

July (Entire Month for Breakfast)
July Morning’s at Manny’s Fundraiser for VFW Po4138. 10% of
breakfast sales will be donated to VFW.

July 3
Arts on the Avenue Festival, 11am-5pm on the Averfuglags

July 4
Independence Day!
Solvang Parade, line-up at 10am / Parade begihkaat.

July 20"
Buellton Mixer at the SYV Marriott, 5-7pm

President: Ben Courtney ~~~~~~~ Courtney Capital &g@ment
1°'V. P.: John Petersen ~~~~~~~~~ Santa Ynez Vallegdtties
2"V, P.: Patrick Farrier~~~~The Creation Statiobf@& Quilt
Shop

Treasurer: Sherry Thore, CPA ~~~~~~~ Sherry TR@®ounting
Past President: Tish Beltranena ~~~~~~~~~~ LandGdsesultan
Director: Pete Robertson Cold®ahker
Director: Mike Hendrick ~~~~~~~~~~ Santa Ynez VglMarriott
Director: Ron Anderson ~~~~~~~~~~~ Ron Andersonl Estate
Director: Dan Baumann~~Flying Flags RV Resort &pground
Military Affairs Chairperson RuHgnderso

Ex-Officio Director: Judith Dale~~~~~~~~~ City Couhklember
Executive Director
Office Manager
Office Assistants

Kathy &lamd
Candyui
Jody Potthast &ilgH@laser
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We Need You!

The City of Buellton is still very much in its Visning
Process and now we need your help to move to tkie ne
level. We are forming Sub-Committees under eaelifip
Goal from the Visioning plan and you may particeat as
many as you'd like. Please contact Clare Barcetirihe
City Planning Department to let her know which ane/
you'd like to be a part of. 686-7433
Each sub-committee will work on a specific goahfrthe
vision plan and prioritize those action items agsed with
that goal.

Group 1 — Vision Statement and Goal 1 (Provide sitRe
Buellton Image and Brand)

Group 2 — Goal 2 (Expand Opportunities for Activela
Healthy Living) and Goal 6 (Maintain the Strong Serof
Community and Family)

Group 3 — Goal 3 (Offer a Variety of Arts and Cuétu
Opportunities)

Group 4 — Goal 4 (Promote Desired change through
Planning and Design)

Group 5 — Goal 5 (Create a Vibrant Avenue of Flags
Downtown Area)

Group 6 — Goal 7 (Be Leader in Environmental
Sustainability and Stewardship)

Group 7 — Goal 8 (Foster Local Economic Development
that Supports the Community Vision)

Thank you to the following businesses who so grastio
donated items for the Starting Gate Tent for AMGEN.

Mother Hubbards
Pattibakes
Albertsons

Flavors
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Social Medra Day!
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Competitor A $43.25 | $14.95 N(Jx Nox +l?:euon $200 | $73.25 | $73.25 Nux NUx Nux Nux Nux Nux ""X
CompetitorB | $48.00 | $20.00 NOx Nox s125 | s200 | 7325 | $7325 Nox NOx NOx NOx NOx NOx NOx
Competitor¢C | $6117 | $12.00 NOx NOx s60 | $335.05 | $75.00 | $75.00 Nox Nox NOx NOx NOx NOx NOx
CompetitorD | $3495 | $30.00 | $30.00 NOx $175 | s250 | s68-578 | se8-s78 Nox NOx NOx NOx Nox NOx NOx
CompetitorE | $5000 | s2850 | s66.50 NOx $95 | s225 | ses $65 Nox Nox NOx NOx NOx NOx NOx
CompetitorF | $39.95 NOx $1595 | $59-$79 NOx $180-200 NOx NOx NOx NOx NOx NOx NOx NOx NOx
Competitor 6 52275 2099 | NOge| NOge |NO¢e INOge [NOge INOge |[NOge (NOge | NOge| NOge | NO e NOge INOye
CompetitorH | $59.00 | $20.00 NOX NOx s90 | s170 | s7400 | s$74.00 NOx Nox NOx NOx NOx NOx NOx
Competitor | NOx $16.00 | $16.00 NOx NOx NOx NOx NOx NOx NOx NOx YES NOx NOx NOx
Competitor ] NOx 52400 | s60.00 | $89.95 NOx $259 NOx NOx NOx NOx NOx YES NOx Nox NOx

The vehicle evaluated was a 2008 Chevrolet 1500 Silverado 4x4 with a 5.3 Liter V-8 ¢ Prices include parts & labor. Survey completed 3-8-2011

COMPETITORS USED IN SURVEY: Advanced Auto  Big Brand « Costco e Jiffy Lube ¢ Los Olivos Motors « M.D. Auto Repair  Olivera’sTires » Steve’s Wheel & Tire ¢ 2 Amigos ¢ Valley Automotive







